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So n y Rec o rd s/M a xw ell Soul Food Eatery & Salon
C O N SUM ER EN G AG EM EN T PRO G RAM

CLIENTS
Sony Records
M a rket: N a tio n a l

Challenge: Reach African-Am ericans throu gh targeted prom o ons and 
ou treach by hi ng key cu ltu ral tou ch points su ch as sou l food eateries, beau ty 
salons and barber shops to garner su pport for the television show s cam paign.

So lu o n:So lu o n: U nderstanding the significance sou l food eateries, beau ty 
salons/barber shops as a w ay to drive bu zz and W O M  w ithin the 
African-Am erican com m u nity, W il P ow er E ntertainm ent ac vated select beau ty 
salons in top AA m arkets across the na on. W P E  developed and execu ted a 
m u l - red u rban sou l food and salon cam paign that taps into the lifestyle and 
cu ltu re of the AA au dience. W P E  u lized field team s to deliver branded Maxwell 
prom o onal item s. W e distribu tedbranded napkins and breath m int packs, 
com pact m irrors, and posters.com pact m irrors, and posters.

E xpo su re/Resu lts:  
• O ver 20 m illion im pressions delivered 
• 600,000  consu m ers reached
• Debu t #1 &  68,000  first w eek albu m  sales


